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MEET PEOPLE
WHERE THEY
EXPECT TO BE MET

9% of adults attend on in-person meeting per year
48% have never attended a public meeting

@ 85% of American adults use the internet
91% of adults have a cell phone
(56% have a smartphone)

78% of teens have a cell phone
1in 3 teens send > 100 text per day
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DIRECT COMMUNICATION STRATEGIES

One-on-one meetings, informal get-togethers and telephone calls
are time-tested, effective means of communication. Although print
and media tools are powerful forms of communication, nothing
replaces talking with people. Talking with others takes more time,
but is usually worth the investment, Another benefit of direct
communication or “word of mouth” messages is that your audience
will often pass your communication on to others whom they
believe will be interested in your message.

DEFINE WHO YOU ARE

As a group, determine the mission and goals of your group that you would like to
communicate to your community, If your group can’t state its mission imone or
two brief sentences, you may still be unclear what you're really about. What do
you hope to change? Are you looking for people to get involved? Are you looking
for funding sources?

CREATE A BASIC FACT SHEET
Put your goals in writing, using brief statements or bullet points.
Describe your group, your goals, activities and who’s involved.
Keep it to one page.
Include the group's contact information.
Provide fact sheets at each gathering for any newcomers who may attend.

\f you live in a neighborhood with residents who do not read English well,
translate your materials.

* Create a 30-second description of the purpose and value of your association.

INVOLVE COMMUNITY LEADERS

* “Good news travels fast,” especially when it comes from the mouths of
community leaders or “stakeholders”— those individuals, agencies,
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